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Mark Adams to join
Sify Infinit Spaces’ Board
—_—
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‘Chenna: Sify Infinit Spaces, a

subsidiary of Nasdaq-listed Sify

Technologies, has announced
the appointment of Mark
Adams to join the company's
Board as a Non-Executive and
Non-independent Director,
Adams s a data centre
technology advisor, consultant
and practitioner with
experience specialising in
communications infrastructure
and technology across

companies. He is currentlya

senior advisor to Global

Infrastructure Partners,a part

of Blackrock,and a board

advisor for CyrusOne and True

IDC. Previously, he was the

Chief Development Officer at

EQUINiX. ous suseay

Co-living start-up TRULIV aims |
to double its revenues in FY26

—
Rohan Das

Chennal

TRULIV, a Chennai-based
co-living start-up, is

evenue
went up by 108 per cent to

Asian Paintsto i

—

| Suresh P tyengar
Mumbai

|

Asian Paints, the country’s
| largest paint producer, plans
o invest TL,S00 crore to
%2,000 crore in setting up a
new greenfield plant at In-
dorein Madhya Pradesh, as it
looks to take on the growing
competition in the sector,
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Reddy said the company’s
edge in the crowded co-liv-
ing space is its focus on real
estateand hospitality.
__“Unlike others who prior-
itise the technology side of
the business, we put around
90 per cent of our efforts in
real estate and hospi
The quality of assets and
quality of services are ex-
tremely important in this i
dustry and, hence, we built
those teams first,” he said.,
und 80 per cent of
TRULIV’s team focuses on
hospitality and - customer
services, he added. i
TRUL,

HOLIDAY HOMES
TRULV also has a presence.
in the holiday homes seg- |
ment with nine villas cur-
rently operational and three

tion to the overall revenue is
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around 4,000 beds in Pune #
and 500 in Hyderabad, and Bank pjany
expects around 7,000 beds to | step up focus on the pe i
become_operatonal across | and NSME (mict, s
these cities over thenext 12- | medium _enterprise)

18 months. | ments to mitigate the -
The company, which se- | of the corporate investme,
cured a $1.8 million funding | slowdown and to boost. e

in 2023, will fuel the expan- | terestrevenue.
sion through its internal ac- | “Looking ahead, we wy
cruals, Reddy added. | continue tofocus on
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MODE. Dhanlaxmi Bank plans to add:
Tier 2,3 locations, subject to regulatory

g

ing our market share f
CASA (current and savings
accounts), il loans,
MSME ‘and gold loans,
product  innovation _ and
uilding a strong liabili e

‘ ﬁ—mdcﬂi e e focusinz | skillingofemployees. Invest-
> ing in resources and

EXPANSION
branchesin

in the pipeline.
ddy said the company

commodation business in
the next two years.

¥32crore, he added.
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Edited excerpts: robust momentum, and this
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Ujjivan SFB hopes to gct RBInod
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ion for
U SFB's application
conering oo & ivers
‘Pank, while Jana SFB has sep-
arately filed universal bank
license application with
bank. 8
“?E?lm SFBwill raise updr;e)
revia QIP over’
2,000 cro! ‘months to fund

next 18-24
&

investing more in techno-

developing their core S
logy and leveraging on it, | petencies will be a
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Our portfolio is
designed to meet the
needs of a wide
spectrum of

shoppers — from the
value-conscious
consumers to

those seeking
super-premium bundles
KABIR GOSSAIN

Vice-President, Sales, Mondelez India

Mondelez India
o fhessing snuptickin
i roduct
gn- gifting?
rtfolio is designed to
g‘::zpqme ncedsh of a wide
of shoppers —
Rt e
consumers to those seeking
super-premium __bundles.
Premium offerings are in-
easingly being viewed as a
meaningful way to ﬂl"'ﬁ
thoughtfulness and celel
ith impact.
e urba and rural mar-
kets are driving festival con-
sumption in different scales.

for univers:
by year-end, say:

S
Ujjivan SFB will 192 fit
raise up to
22,000 crore via
QIP over the
next 18-24 months
to fund growth

, said Nautiyal.
gx?lw‘h';h SFB is targeting to
growits loan book to over 1
Takh crore by FY30, triple its
deposit base, and expand
branch network to 1,150
from 753 as on June-end. As
on QIFY26, its total deposits
stood at £38,619 crore, while
oss loan book was at
287 crore. <
BE{Nc plan to augment this
branch network, over the
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co-living start-up, is target-

ing revenues of €60 crore

ot itise the technology side
in

the business, we put around

of  18months.
The company, which se-

pan
cured a $1.8 million funding

FY26, driven by expansionin 90 per cent of our efforts in
the metro markets. real estate and hospitality.  in 2023, will fuel the expan-
Speaking to_ businessline, The quality of assets and the sion through its internal ac-
TRULIV Cofounder and  quality of services are ex- cruals, Reddy added.
CEO Rohit Reddy said the tremelyimportant in thisin-
HOLIDAY HOMES

company has become th

first player in the Indian co-

living and alternative hospit

ality sector to turn profit-
able, In FY25, TRULIV pos-

ted a net profit of €13 lakh
i a €3.4 crore loss in

the previous fiscal. Revenue
went up by 108 per cent
232 crore. headded.

e
those teams first,”he said.
~ Around 80 per cent O

services, he added.
JLiV runs lbnur) 40

dustry and, hence, we built

TRULiV’s team focuses on
hospitality and customer

TRULIV also has a presence
in the holiday homes seg-
ment with nine villas cur-
rently operational and three

in the pipeline.
Reddy said the company
de ac
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with 3,
Ehennai  and 1,000 in
Bengaluru. It is adding
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TRULIV, a Chennai-based
co-living start-up, is target
ing revenues of 60 crore in
FY26, driven by expansion in
the metro markets.

Speaking to businessline,
TRULIV Co-founder and
CEO Rohit Reddy said the
company has become the
first player in the Indian co-
living and alternative hospit-
ality sector to tumn
able. In FY25, TRULIV pos-
ted a net profit of ¥13 lakh
against a ¥3.4 crore loss in
the previous fiscal. Revenue
went up by 108 per cent to
232 crore, he added.

bl.interview
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—
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Asian Paints, the country’s
largest paint producer, plans
to invest 1,500 crore to
2,000 crore in setting up a
new greenfield plant at In
dorein Madhya Pradesh, as it
looks to take on the growing
competition in the sector,
The ninth plant be
up by Asian Paints will
water-based paint manufac
turing capacity of 4 lakh kilo
litre (kl) per annum, and
push up the overall capacity
1026 lakh ki 7
ntrants to the sec-
h as Aditya Birla
rasim Industries,
S aints, JK Cements and
Pidilite, have heightened the
competitive intensity in the

A Co-living start-up TRULiV aims |
to double its revenues in FY26

Reddy said the company’

“Unlike others who prior.
itise the technology side of
the business, we put around
90 per cent of our efforts in
real estate and hospitality.
The quality of assets and the
quality of services are ex-
tremely important in this in-
dustry and, hence, we built
those teams first;’

Around 80 per cent of
TRULIV’s team focuses on
hospitality - and ~ customer
services, headded.

TRULIV runs about 40
properties with 3,000 bedsin
Chennai and 1,000 in
Bengaluru. is adding

ts, with consumers’
aspirations being expressed
asaform of giftingt0o.

sumers increasingly ;
gifts that strike the right bal-

|
|
is witness
| between tradition and

ance
modernity.

Premium and novel exper-
iences are as

emerging
strong drivers of choice,
while personalisation con-
| tinues to be a powerful mo-
tivator.
This is across consumer

Aroosa Ahmed We are ensuring wider
Mumbai availability across all chan-
nels and, hence, consumers
Consumers are moving have access to a much wider
towards branded, premium  variety of options, enabling
and personalised gifting them to curate unique and
ival season.  di gifting
| Kabir Gossain, experiences.
Vice-President, Sales,
| Mondelez India, themaker ~ What are the
of Cadbury Dairy Milk, differences between
BournVita and Oreo, talks urban and rural
about the expectationsand  consumers this
changing preferences this festival season?
festival season. Rural consumption has seen
£ Edited excerpts: robust momentum, and this
is witnessed in gifting as
What are the changesin  well. With rising aspirations
consumer trends that and evolving preferences,
Mondelez India rural consumers are showing
ing this agreater inclination towards
festival season? branded and premium offer-
Ve are witmessing 'con- ings, especially during
i festivals.

In urban markets, we ex-
consumers to continue
rioritising premium, per-
Fonalised and novel gifting
options. .
‘There is also a clear shift
towards curated _experi-
ences, where the thoughtful-
ness behind the giftis as im-
portantas the gititself.
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Our portfolio is
designed to meet the
needs of a wide
spectrum of

shoppers — from the
value-conscious
consumers to

those seeking
super-premium bundles
KABIR GOSSAIN

Vice-President, Sales, Mondelez india
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Our portfolo s designed to lity and reach, rural con-
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Mark Adams to join

Sy Infinit Spaces’ Board
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Chenna: Sify Infinit Spaces, a

subsidiary of Nasdaq-listed sify

Technologies, has announced
the appointment of Mark
Adams to join the company's
Board as a Non-Executive and
Non-independent Director
Adams is a data centre
technology advisor, consultant
and practitioner with
experience specialising in
communic

and technology across

ions infrastructure

_—
| suresh p iyengar
Mumbai

Asian Paints, the country’s
largest paint producer, plans
to invest 1,500 crore to
¥2,000 crore in setting up a
new greenfield plant at In
dore in Madhya Pradesh, as it

turing capacity of 4 lakh kilo
litre (k) per annum, and
push up the overall capacity
t0.26 lakh Kl

New entrants to the sec
h as Adityn Birla
asim Industries,
JK Cements and
heightened the
intensity in the

JSW Paini
Pidilite
competit

Asian Paints to invest

BIG PLANS. Asian Paints Is in the process of getting
the necessary approvals for the new water-based plant sure

sector, and are giving the
market leader a good run for
its money.

Amit “Syngle, MD and
CEO, Asian Paints, told busi.
nessline that it has acquired
the land for the manufactur
ing unit, and is in the process
of getting necessary ap
provals. “The investment in

Co-living start-up TRULIV aims
to double its revenues in FY26

o
Rohan Das

Chennai

TRULIV, a Chennai-based
co-living start-up, is target
ing revenues of ¥60 crore in
FY26, driven by expansion in
the metro markets.

Speaking to businessline,

TRULIV Co-founder and
CEO Rohit Reddy said the
company has become the
first player in the Indian co-
living and alternative hospit-
ality sector to turn profit-
able. In FY25, TRULIV pos-
ted a net profit of ¥13 lakh
against a ¥3.4 crore loss in
the previous fiscal. Revenue
went up by 108 per cent to
¥32 crore, he added.

Reddy said the company’s
edge in the crowded co-liv-
ing space is its focus on real
estate and hospitality.

“Unlike others who prior
itise the technology side of
the business, we put around
90 per cent of our efforts in
real estate and hospitality.
The quality of assets and the
quality of services are ex
tremely important in this in-
dustry and, hence, we built
those teams first,” he said.

Around 80 per cent of
TRULiV’s team focuses on
hospitality and ~ customer
services, he added.

around 4,000 beds in Pune
and 500 in Hyderabad, and
expects around 7,000 beds to
become operational across
these cities over the next 12-
18 months.

The company, which se-
cured a $1.8 million funding
in 2023, will fuel the expan-
sion through its internal ac-
cruals, Reddy added.

HOLIDAY HOMES

TRULIV also has a presence
in the holiday homes seg-
ment with nine villas cur- |
rently operational and three |
inthe pipeline.

TRULIV runs about 40
jth3 e

Chennai and 1,000 in
Bengaluru. It is adding

Reddy said the company
plans to enter ac-
commodation business in J
the next two years.
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bank licence

SFB hopes to get RBI nod for universal
application by year-end, says MD

Ujjivan SFB will
raise up to
2,000 crore via
QIP over the

next 18-24 months
to fund growth

said N
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terest revenue.
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on enhancing productivity,  ingin
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branch expansion and up-

Urban consumers are lead-
ing premiumisation and per-
sonalised gifting experiences
and an expression of their
thoughts. With wide availab-
ility and reach, rural con-
sumers have higher: mes:nls
various gifting options
broaden their purchase and
choice metrics, reflecting
- n gifting.
How is Mondelez India
using innovation to
drive demand? What is
the year-on-year
uptick in premium
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Dhanlaxmi Bank plans to add more

EXPANSION
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Mark Adams to join
Sify Infinit Spaces’ Board

Chenna: Sify Infinit Spaces, a

Technologies, has announced
the appointment of Mark
Adams to join the company's
Board as a Non-Executive and
Non-Independent Director.
Adams is a data centre
technology advisor, consultant
and practitioner with
experience specialising in

advisor for CyrusOne and True
IDC. Previously, he was the
Chief Development Officer at
EqQuinix. our suseau

company has become the

ality sector to turn profit-

Asian Paints to inyest
in new 4 lakh kl plagt:

DIFFERENT SHADES. We expect more consolidation in the Pllntlnd“ﬂry,\

subsidiary of Nasdag-listed Sify

‘communications infrastructure
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—
Suresh P lyengar
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Asian Paints, the country's
largest paint producer, plans
to invest ¥1,500 crore to
%2,000 crore in setting up a
new greenfield plant at In-
dorein Madhya Pradesh, as it
looks to take on the growing
competition in the sector.
‘The ninth plant being set
up by Asian Paints will have
water-based paint manufac-
turing capacity of 4 lakh kilo

tor, such as Aditya Birla

| Group’s Grasim Industries,

JSW Paints, JK Cements and

| Pidilite, have heightened the

competitive intensity in the

real estate and hospitality.
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TRULiV’s team focuses on
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BIG PLANS. Asian Paints is In the process of getting
the necessary approvals for the new water-based plant sy

‘ sector, and are giving the  the new plant will be abgy
and technology across litre (k) per annum, and  market leader a good run for 1,500 crore to €2,000 Crore,
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of getting necessary ap-
provals. “The investment in

Co-living start-up TRULiV aims |
to double its revenues in FY26

in 2023, will fuel the expan-

terest revenue.
Speaking to businessline, ~ The quality of assetsand the  sion through its internal ac- “Looking ahead, we will
TRULiV Co-founder and  quality of services are ex- cruals, Reddyadded. continue to focus on expand-
CEO Rohit Reddy said the  tremelyimportant in this in-

in the holiday homes seg-
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ing revenues of ¥60 crore in  the business, we put around The company, which se- | of the corporate investment
FY26, driven by expansionin 90 per cent of our effortsin  cured a $1.8 miilion funding | slowdown and to boost in-
the metro markets.

ing our market share in
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Co-living start-up TRULIV aims
to double its revenues in FY26

e
Rohan Das

TRULIV, & Chennai-based
co-living start-up, is target
ing revenues of €60 crore in
FY 26, driven by expansion in
the metro markets.
Speaking to businessiine.
TRULIV Cofounder and
CEO Rohit Reddy said the
company has become the
first player in the Indian co-
Iving and alternative hospit
ality sector to tarn profit

Reddy said the company’s
edge in the crowded co-liv
ing space is its focus on real
estate and hospitality.
“Unlike others who prior
itise the technology side of
the business, we put around
90 per cent of our efforts in
real estate and hospitality.
The quality of assets and the
quality of services are ex
tremely important in this in-
dustry and, hence, we built
those teams first,” he said.
Around 80 per cemt of
TRULIV's team focuses on

novel experiences strong drivers this festival season”

around 4,000 beds in Pune
and 500 in Hyderabad. and
expects around 7,000 beds to
become operational across
these cities over the next 12-
18 months.

The , which se-
cured a $1.8 mt}lkm funding
in 2023, will fuel the
sion through mlmn;z’:
cruals, Reddy added.

able. In FY2S, TRULIV pos-  hospitality and customer remtly operational and three
ted a net profit of T13 lakh  services, he added in the pipeline.
against » ¥3.4 crore loss in TRULIV runs about %0 said the company
the previous fiscal Revenue  properties with 3,000bedsin  plans to enter the student ac-
wentup by 108 percent to  Chennai and 1,000 in business in
32 crore, he added. Bengaluru. It is adding the nexttwo years.
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Asian Paints, the country’s
largest paint producer, plans
to invest ¥1,500 crore to
2,000 crore in setting up a
new greenfield plant at In
dore in Madhya Pradesh, as it
looks to take on the growing
competition in the sector.

competitive intensity in the
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TRULIV, a Chennai-based Unlike others who prior-  these cities over medm e

co-living start-up, is target
ing revenues of ¥60 crore in
FY26, driven by expansion in
the metro markets.

Speaking to businessiine,  The quality of assets and =
TRULIV Cofounder and quality of services are ex cruals, Reddy added. ‘“’““""‘""“‘k“""“;"“""d"
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ted & net profit of T13 lakh  services, he in the pipeline franchise... We are focusing  skilling of employees. Invest-  forward,” said Ajith Kumar
against a €34 crore loss in TRULIV runs about 40 Reddy said the company | on enhancing productivity,  ing in human resources and X Director and
the previous fiscal. Revenue  propertics with 3,000 beds in plnnsmemer(h:smdcm ac investing more in techmo-  developing their core com-  CEO, in a communication 1o
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itise the technology side of
the business, we put around
90 per cent of our efforts in
real estate and hospitality.
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The compan
cured a $1.8 million funding
in 2023, will fuel the expan
sion through its internal ac

of the corporate investment
slowdown and to boost in
terest revenue.

“looking ahead, we will
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Mark Adams to |gin
Sify Infwnit Spaces’ Board
S—

Channat: Sify infinit Spaces, a
Subsidiary of Nasdaq-listed Sify
Technologies, has announced
the appaintment of Mark
Adams 1o foin the company’s
Board as a Non-Executive and
Non-independent Director
Adams is a data centre
technology advisor, consultant
and practitioner with
experience specialising in
communications infrastructure
n

of Blackr
advisor for CyrusOne and True
DC. Previously, he was the
Chief Development Officer at
EQuinix cue sumeas
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10 invest (1"500 iﬁ‘,&hﬂ:
2,000 crore in Setting up a
new greenfield plant at In-
mMndh_vnl‘ndcsh.nsk
looks to take on the growing
competition in the sector,
The ninth plant being set
up by Asian Paints will haye
water-based paint manufac-
turing capacity of 4 lakh kilo
ln:n;| (kD) hpc\- annum, and
ush up the overall
zslhR Py
New entrants to the sec-
tor, such as Aditya Birla
Group’s Grasim Industries,
JSW Paints, JK Cements and
Pidilite, have heightened the
competitive intensity in the
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HADES. We expect more consolidation in the paint IndUS

BIG PLANS. Asian Paints Is In the process of getting
the necessary approvals for the new water-based plant s

sector, and are giving the
market leader a good run for
its money.

Amit Syngle, MD. apd
CEO, Asian Paints, told busi-
nessline that it has acquired
the Jand for the manufactur-
ing unit, and is in the process
of getting necessary ap-
provals. “The investment in

Co-living start-up TRULIV aims
to double its revenues in FY26

Rohan Das
Chenrai

TRULIV, a Chennai-based
co-living start-up, is ¢
ing revenues of ¥60 crore in
FY26, driven by expansion in
the metro markets.

Speaking to businessline,
TRULIV  Co-founder and
CEO Rochit Reddy said the
company has become the
first player in the Indian co-
living and alternative hospit-
ality sector to turn profit-
able. In FY25, TRULIV pos-
ted a net profit of 13 lakh
against a €3.4 crore loss in
the previous fiscal. Revenue
went y 108 per cent to
132 :rgfef’l?w added.

“Premium, novel experiences strong drivers this festival season’ -

Reddy said the company’s
odge in the cromded co.tive
ing space is its focus on real
estate and hospitality.

“Unlike others who prior-
itise the technology side of
the business, we put around
90 per cent of our efforts in
real estate and hospitality.
The quality of assets and the
quality of services are ex-
tremely important in thisin-
dustry and, hence, we built
those teams first,” he said.

Around 80 per cent of
TRULiV’s team focuses on
hospitality and customer
services, he added.

TRULIV runs about 40
properties with 3,000 beds in
Chennai and 1,000 in
Bengaluru. It is adding

i segments, with consumers’
bl.interview i i) i
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Mumbal availability across all chan-
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¥ season. ng
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around 4,000 beds in Pune
and 500 in Hyderabad, and
expects around 7,000 beds to
become operational across
these cities over the next 12-
18 months,

The co y, which se-
cured a $1.8 million funding
in 2023, will fuel the expan- ‘
sion through its internal ac-

the new plant will be about
1,500 crore to ¥2,000 crore-
‘We are increasingly focusing
on water-based plants and &
scale of about 4 lakh kI a5

are more sustainable.
Our strategy Is not to put
small plants in each State,
but cover geographically
across regions — North,

Dhanlaxmi

| Our Bureau

Mumbai

Dhanlaxmi Bank plans to
step up focus on the retail
and MSME (micro, small and
medium enterprise) seg-
ments to mitigate the impact.
of the corporate investment
slowdown and to boost in-
terest revenue.

“Looking ahead. we wi)ll

ly

HOLIDAY HOMES
TRULIV also has a presence

in the holiday homes seg- |

ment with nine v cur-
rently operational and three
in the pipeline.

said the company
plans to enter the student ac-
commodation business in
the next two years.
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Our portfolio is
designed to meet the
needs of a wide

Tum of
sEoppcm — from the

value-conscious
consumers to

those secking
super-premium bundles
KABIR GOSSAIN

Vice-President, Sales, Mondelez India

Is Mondelez India
witnessing an uptick in
premium product
offerings for gifting?
Our portfolio is designed to
meet the needs of a wide
m of shoppers —
m the value-conscious
consumers o secking
super-premium  bundles,
Premium offerings are in-
being viewed as a

m way o express
thoughtfulness and celeb-
rate with impact.

The urban and rural mar-
kets are driving festival con-
sumption in different scales.
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ing our market share in
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accounts), _retail s,
MSME and gold loans,
product  innovation and

building a strong liability
franchise... We are focusing
on enhancing productivity,
investing more in techno-
Jogy and leveraging on it,
branch expansion and up-
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Asian Pulnts, the country's

paint producet, plans

fo Invest ¥1,500 crore to

£2.000 crore in setting up a

grecufield plant at In.

In Madhya Pradesh, as ¢

1o0ks to take on the growing
competition in the sector,

e ninth plant being set
up by Asian Paints will have
water-based paint manufac.
turing capacity of 4 lakh kil
hlmh (D) per annum, and
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New entrants to the sec-
tor, such as Aditya Birla
Group's Grasim Industries,
JSW Paints, JK Cements and
Pidilite, have heightened the
competitive intensity in the

ew
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M new 4 Jakh ki plant

DIFFERENT SHADES.
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the hecessary

sector, and are giving the
market lcader a Rn'&a i o
Its money,

Amit “Syngle, MD and
CEO, Asian Paints, told busi-
nessline that it has acquired
the land for the manufactur.
ing unit, and is in the process
of getting necessary ap.
Provals. “The investment in

Co-living start-up TRULIV aims
to double its revenues in FY26

—
Rohan Das

TRULV, a Chennai-based
coliving start-up, is target
ing revenues of Y60 crore in
FY26, driven by expansion in
the metro markets.
Speaking to businessline,
TRULIV  Co-founder and
CEO Rohit Reddy said the
company has become the
first player in the Indian co-
livingand alternative hospit-
ality sector to turn profit-
able. In FY2S, TRULIV pos-
ted a net profit of €13 lakh
against a 3.4 crore loss in
the previous fiscal. Revenue

Reddy said the company’s
odge in the crowded co-liv-
ing space is its focus on real
estate and hospitality.

“Unlike others who prior.
itise the technology side of
the business, we put around
90 per cent of our efforts in
real estate and hospitality.
The quality of assets and the
quality of services are ex-
tremely important in this in.
dustry and, hence, we built
those teams first," he said.

Around 80 per cent of

TRULIV'S team focuses on

hospitality and custamer

ices, he added.

v

around 4,000 beds in Pune
and S00 in Hyderabad, and
expects around 7,000 beds to
become operational across
these cities over the next 12
18 months,

The company, which se-
cured a $1.8 miflion funding
in 2023, will fuel the expan
sian through its internal ac
cruals, Reddy added.
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Our portfolio is
designed to meet the
needs of a wide
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shoppers — from the
value-conscious
consumers to
those seeking
super-premium bundles
KABIR GOSSAIN
Vice-President, Sales, Mondelez India
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Dhanlaxmi Bank plans t©
step up focus on the reail
and MSME (micro, smalland
medium = enterprise) 50§
ments to mitigate the impact
of the corporate investment
slowdown and to boost in-
erest revenue.

“Looking ahead, we will
continue to focus on expand-
ing our market share in
CASA (current and savings

accounts), retail  loans,
MSME ‘and gold loans,
product  Innovation _and

building a strong liability
franchise... We

d leveraging on it
branch expansion and. wp-
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forpy PUits and the rest rapid  ur} lon ‘month doubled tariffs on im-
""‘"013! paints, prosperity insmaller towns. | parts from India to 50 per

%M“'ﬂ\ industrial paint “"We expect more consol- | cent. e

1 ,,."hnbm» growingat  idation in the .I’““‘ industry | Pinance Nirmala
ion g, Pltch, its contribu-  and new for ign in | Sitharaman last week
the overall revenue is the coming months,hesaid. | that the. world's third-

EXPANSION

Invest-
skilling of employees:

ng in human resources and
dcvd?lng their core com-
petencies will be a key
frowth dri

ver as we move

our festival strategy. As we
buildon

MODE. Dhanlaxmi Bank plans to add more
branches In Tier 2, 310ations, subject to reguiatory approvals.
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forward,” said Afith Kumar
KK, Managing Director and
CEO, in a communication to
shareholders.

Of the total advances of

festival scason’ "

quality or fun. We continge
1o evolve with

we

anded the festival gifting
z:;crlcncc through innova-
tions such as Cadbury Stu-
dio, and offering consumers
personalised and premium

our
products that deliver indul- |
gence in innovative fc
leverage digital-first
ment, resonate th |

Mongsid;;;:lld\-l‘wedb
range, inc] Celebra-
tions, Silk, and Bournyille,
we remain committed to
‘meeting the evolying prefer-
ences of our consumers.

‘We have seen the share of
‘within

0
per plans and led by innova-
tions in mm formats and
products, innovative
platforms like Cadbury Joy
Deliveries Studio.

Preferences in its
Product portfolio?
%memlom
5‘:{ bold experiences,
often

Thefr. cholces re-
ﬂzmdmmm%wnvmlm
compromise  on
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